
2025

National 
Eczema 
Association 
MEDIA KIT



For more information contact: Jessica Bartolini  |  jessica@nationaleczema.org  |  415.577.1309 2

About NEA

Founded in 1988, the National Eczema Association (NEA) serves the over 31 million adults and children  
with eczema in the U.S. Our community is comprised of patients, caregivers, healthcare providers and 
industry leaders. 

Advertising with NEA
•  �Advertising with NEA offers numerous opportunities to enhance your company’s visibility and exposure 

to our targeted audience of people living with eczema. 

•  �By advertising on NEA’s website, emails or NEA Magazine, you align yourself with the largest nonprofit 
that represents the tens of millions of people affected by eczema.

Thanks to NEA, I realized how many 
others have a severe condition 
like me. They gave me so many 
resources to find new ways and 
treatments to help my skin. I gained 
confidence, I got support.”
NEA Community Member
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NEA Product Offerings

Can Phototherapy 
Help Your Eczema? 
Shed some light on 
how this popular 
treatment works. p14 

Marine Algae for 
Eczema 
Get the facts about 
this trending skincare 
ingredient. p24

Winter 2025  NationalEczema.org 

Research, Support and Education for Those Affected by Eczema

Is it Contact 
Dermatitis? 
Explore the latest research 
and common causes for 
this type of eczema. p9

How a Young  
Actress Learned to 
Navigate Her Eczema
Jennifer Etienne, 26, shares her eczema  
story and how she achieved her dreams. p16

1NEA Magazine  Winter 2025
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Design Director: Sam DeWys 
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treatments should consult a professional healthcare 
provider. Opinions expressed by NEA Magazine do not 
necessarily reflect the views of the National Eczema 
Association, its Board of Directors, its Scientific & 
Medical Advisory Council or its contributors.

NEA Magazine is published quarterly by the National 
Eczema Association (NEA). All rights reserved. No 
part of this publication may be reproduced without 
permission from NEA.

Copyright © 2025 National Eczema Association.

Founded in 1988, the National Eczema Association 
(NEA) is a 501(c)(3) nonprofit and the largest patient 
advocacy organization serving the over 31 million 
Americans who live with eczema and those who 
care for them. NEA is supported by individual and 
corporate donations. Advertising is accepted for 
publication if they are relevant to people with eczema 
and meet certain standards. NEA Magazine provides 
health information from a variety of sources, but this 
information does not dictate an exclusive treatment 
course and is not intended as medical advice. Persons 
with questions regarding specific symptoms or 

Should Your Eczema Care Products Be Paraben-Free?
Learn more about what parabens are and why they're common in skincare and cosmetic products.
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Your skin, 
your guide
Discover the Eczema Visual Guide, the largest online 
tool showcasing eczema across all skin tones. Help 
improve eczema care by submitting your photos today.

Scan here to 
learn more

NEA Magazine
Quarterly print magazine with original articles on new 
research, treatments, stories from the community and 
interviews with leading dermatologists.

NationalEczema.org
Comprehensive resource and community hub for the 
millions of people who are living with eczema and those 
who love them and care for them. 

NEA Email Newsletter
Going to our list of engaged email subscribers, our email 
newsletter includes videos, podcasts and articles on 
new research, treatment tips from eczema experts and 
stories from the community.

EczemaWise Email Newsletter
EczemaWise is a free mobile and web app for eczema 
self-management, created by NEA. This email goes to 
EczemaWise app users and includes app user statistics, 
as well as research and lifestyle articles on eczema.

Sponsored Content
Target, inform and educate the eczema community 
through blog articles and videos under NEA’s sponsored 
content section of the website. 
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NEA Magazine

What’s the Deal 
with Eczema and 
Snail Mucin?
Get the facts about this 
new topical skincare 
ingredient. p12

It’s Time for Spring 
Cleaning
Find eczema-friendly tips to 
brighten up your space. p13

Spring 2024  NationalEczema.org 

Research, Support and Education for Those Affected by Eczema

Latest Research on Tapering 
Off Drug Treatments
Can you stop taking medication if 
your atopic dermatitis symptoms 
are not bothering you anymore? p8

My Experience 
with Step Therapy
Edward Taguba shares his challenges 
finding and accessing eczema treatment 
due to insurance issues. p16

Behind the Scenes:  
Seal of Acceptance™

Get the inside scoop on 
which eczema-friendly 
products can receive the 
Seal and why. p14

Study on Topical Steroid Bias
Check out the important 
research one of our recent grant 
recipients is working on and what 
it could mean for future eczema 
treatment. p24

Summer 2024  NationalEczema.org 

Research, Support and Education for Those Affected by Eczema

What Happens When 
Insurance Denies Your 
Prescription? 
Karin Stoddart shares how 
she overcame insurance 
roadblocks while flaring. p12

Why is Moisturizing  
So Important for 
Managing Atopic 
Dermatitis? 
Unpack the science behind how 
moisturizing helps combat eczema 
symptoms. p8

Can Squalane Help 
Eczema? 
Get the facts on this trending 
skincare ingredient. p22

Are Sleep Medicines an 
Option for Kids? 
Get expert advice on dealing 
with eczema-related sleep 
disturbances for kids. p26

Fall 2024  NationalEczema.org 

Research, Support and Education for Those Affected by Eczema

How to Treat Eyelid 
Eczema
Tips to help manage some 
of the trickiest flares to 
care for. p14

October is Eczema 
Awareness Month
Powerful words from our community 
paired with photos of real eczema flares 
showcase the meaning of Eczema 
Awareness Month. p16

NEA Magazine is a print magazine published quarterly. Features include interviews with leading dermatologists, 
scientific research, patient stories from the community and medically-verified tips on treatment and 
preventative management of eczema.

Circulation
The print magazine is mailed quarterly to over 6,000 households and medical offices. An electronic version 
of the magazine is promoted on the NEA website as well as emailed quarterly to over 100k subscribers.

Key Dates for NEA Magazine:

Summer Issue 2025
•  Ad commitments by May 5.
•  Ad creative close date is May 19.
•  Magazine ships on June 27.
•  Hits homes July 7.

Fall Issue 2025
•  Ad commitments by August 12.
•  Ad creative close date is August 25.
•  Magazine ships on September 30.
•  Hits homes Oct 6.

Winter Issue 2026
•  Ad commitments by October 30.
•  Ad creative close date is November 7.
•  Magazine ships on December 21.
•  Hits homes January 5.
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NEA Magazine

Creative Specifications

1/2 Page Horizontal
7.5” x 4.5”

1/2 Page Vertical
3.75” x 9.313”

Full Page/Covers 2-3

Trim Size: 8.5” x 10.625”
Bleed Size: 8.75” x 10.875”
Safety: 7.5” x 9.625”

Spread

Trim Size: 17” x 10.625”
Bleed Size: 17.25” x 10.875”
Safety: 16” x 9.625”

1/4 Page Horizontal
7.5” x 2.375”

1/4 Page Vertical
3.75” x 4.75”

File Specs
•  �Only digital PDF files optimized for press are 

accepted; collected art files will be rejected.
•  Preferred digital format is PDFX-1A.
•  All graphics must be 300 dpi, 4-color process
•  Fonts must be embedded.
•  �NEA reserves the right to reject unreadable, 

unusable or damaged files. 
•  �We cannot make changes to your art.  

Please submit a new digital file.

Ad Sizes
• Full Page 4C or BW
• Cover 2 (Inside Front Cover)
• Cover 3 (Inside Back Cover)
• Two-Page Spread 4C, BW or P4C+BW
• 1/2 Page or 1/4 Page

General Standards
•  �Ads should have a professional appearance,  

use principles of good design, clear 
communication, correct grammar and spelling, 
and high-quality photos and graphics. Art not 
meeting these standards will be rejected.

Submitting Your Artwork
•  �PDF files may be emailed (max 10 MB) or sent 

via online file sharing (e.g. Dropbox) to Jessica 
Bartolini at jessica@nationaleczema.org.
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Device 
Category

NationalEczema.org

•  �NationalEczema.org is a comprehensive resource and community hub for the millions of Americans who 
are living with eczema and those who love them and care for them. 

•  �With dynamic content for families, physicians, patients and caregivers, NationalEczema.org is the  
single point of entry for education, support, research, access and engagement for the eczema community. 

Demographics

38.4% Male 61.6% Female 14.7% 45-5420.0% 18-24

18.7% 35-44
27.3% 25-34 11.1% 55-64

8.2% 65+

1.9% Tablet74.3% Mobile
23.8% Desktop

From December 1, 2023 to November 30, 2024
Page Views – 11,996,519	
Average Time Spent on Page – 1 minute, 3 seconds
Engagement Rate – 80.4%
New Visitors – 86.3%	
Returning Visitors – 13.7%

Average monthly page views 
for US

593,580

Average global monthly 
page views

999,710	

Gender Age
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NationalEczema.org

Creative Specifications

Important Details
•  �Artwork is due a minimum of two weeks prior 

to launch.
•  No pop-up.
•  �Provide artwork as a .jpg, .png or .gif, exported 

at 2x original size.
•  72 DPI.
•  ��Please note that we cannot implement cache 

busters in an ad’s link.

Contact Advertising Sales Manager for rates  
and availability.

Top of the Page 
Placement

Desktop: 728 x 90
Mobile: 300 x 50

Middle of the Page 
Placement

Desktop: 728 x 90
Mobile: 300 x 250

Bottom of the Page 
Placement

Desktop: 728 x 90
Mobile: 300 x 250
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AD PLACEMENT

AD PLACEMENT

NEA Email Newsletter

NEA’s monthly email newsletter includes research  
articles, community spotlights, lifestyle tips and patient stories.

Circulation
•  �Average subscribers: Over 100k subscribers. We continually  

evaluate and scrub our list to optimize the quality of engagement.
•  �Average open rate: 26.1%.
•  �Average click through rate: 1.19%

2025 Schedule
•  �NEA Enews drops the first Tuesday of each month:

•  �Creative materials due three weeks prior to publish date.

Creative Specifications
•  Artwork and link is due one month prior to publish date.
•  �Banner ad size: 320x50 exported at 2x (final asset is 640x100)
•  �Provide artwork as a .jpg or .gif, exported at 2x original size.
•  �Please provide URL to link.
•  �No shared rotation in ad space.
•  �No Flash, rich media or pop-ups.

�  January 7
�  February 4
�  March 4
�  April 1

�  May 6
�  June 3
�  July 1
�  August 5

�  September 2
�  October 7
�  November 4
�  December 2
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EczemaWise is a free mobile and web app for eczema self-management, 
created by NEA. This monthly email goes to EczemaWise app users and 
provides helpful self-management resources to complement their app 
tracking. Many app users are not familiar with NEA, which means this is 
an additional subscriber list. 

Circulation
•  �Average subscribers: Over 20k subscribers. We continually 

evaluate and scrub our list to optimize the quality of engagement.
•  �Average open rate: 27%.

2025 Schedule
•  �Starting in April 2025, the email goes out the second Tuesday of 

each month.

•  �Creative materials due three weeks prior to publish date.

Creative Specifications
•  Artwork and link is due one month prior to publish date.
•  �Banner ad size: 320x50 exported at 2x (final asset is 640x100)
•  �Provide artwork as a .jpg or .gif, exported at 2x original size.
•  �Please provide URL to link.
•  �No shared rotation in ad space.
•  �No Flash, rich media or pop-ups.

�  April 8
�  May 13

�  June 10
�  July 8

�  Aug 12
�  Sep 9

�  Oct 14
�  Nov 11

�  Dec 9

EczemaWise Email 
Newsletter

EczemaWise demographics:
23% 13-17

23% 26-35
15% 36-50

24% 18-25
Age  

of the
patient2

Gender 
of the 

patient1
Users

26% Male77% Eczema 
patients 72% Female
23% Eczema 
caregivers 9% 51-64

4% 65+

2% Non-binary/
other

1 If a caregiver is using the app on behalf of a child, data captures gender of the child
2 Data reflects age of eczema patient, not caregiver
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Sponsored Content

Target, inform and educate the eczema community 
through blog articles and videos under NEA’s 
Sponsored Content section of the website.

All Sponsored Content will be live on NEA’s website 
for 90 days and the rate includes one month 
promotion in NEA Enews. 

NEA Sponsored Content Creative 
Materials Specifications and 
Standards
•  �Images size requirements are 960x540px, 72 DPI. 
•  �Videos will be embedded from either YouTube  

or Vimeo. Videos must have a resolution of at 
least 1080p.

Standards
•  �����Advertising copy submissions should follow  

AP style.
•  �����Advertising content and messages must be 

truthful, authentic and align with NEA’s mission, 
vision and values.

•  �����Organizations who purchase advertisements with 
NEA bear the responsibility of complying with all 
applicable laws and rules related to the promotion 
of their goods and services.

•  �����Advertising copy must comply with any legal, 
medical and safety requirements applicable under 
the purvey of the FDA.

•  �����NEA reserves the right to edit, modify or reject 
advertising content that does not align with our 
mission, vision and values.

•  �����All advertising content must be non-discriminatory 
in its tone, style, theme and message.
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Advertising Standards 
and Review

Advertising Guidelines — Print and Digital
•  �Space is reserved upon receipt of a signed advertising agreement or agency insertion order for each 

magazine issue.
•  �A review copy of the ad must be submitted for approval in advance. Four-color and black-and-white print 

ads are accepted.

Advertising Policies — All Products
•  �NEA will not accept advertisements for services that duplicate NEA services.
•  �Full payment for the ad is due 30 days after the invoice date.
•  �All product advertisements must be truthful, not misleading or unfair.
•  �It is the responsibility of the advertising company or agency to comply with the laws and regulations 

applicable to marketing, sale and promotion of the manufacturer’s products.
•  �Advertisements and product marketing may not declare unsubstantiated scientific information.  
•  �All advertisements are subject to review by the NEA.
•  �Advertisements should not discourage the use of other treatments for eczema. 
•  �NEA reserves the right to review product ingredients prior to advertising on NEA’s website, email 

newsletters or in NEA magazine to ensure product safety for our community.

NEA has the right to refuse any ad for its publications and/or website at its discretion, even if the ad was previously published 
in a NEA publication, served on the NEA website and/or exhibited at previous conferences or promoted through other programs  
and services.



National Eczema Association
505 San Marin Drive, Suite B300, 
Novato, CA 94945
Phone: 800.818.7546 or 415.499.3474
Email: Info@NationalEczema.org
NationalEczema.org


